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ABSTRACT 

This study examines the effects of entrepreneurial orientation and strategic networks on the sustainability of 

micro, small, and medium enterprises (MSMEs) in Bogor. A quantitative explanatory research design was 

employed using data collected from 130 MSME owners and managers selected through purposive sampling. 

The research instrument consisted of a structured questionnaire measured using a five-point Likert scale. Data 

were analyzed using SPSS version 25 through descriptive statistics, validity and reliability tests, classical 

assumption tests, multiple linear regression, partial t-tests, an F-test, and the coefficient of determination. The 

results show that entrepreneurial orientation has a positive and significant effect on MSME sustainability. 

Strategic networks also have a positive and significant effect on MSME sustainability Simultaneously, 

entrepreneurial orientation and strategic networks significantly affect MSME sustainability, as indicated by an 

F-value of 122.467 and a significance value below 0.001. The coefficient of determination of 0.658 indicates that 

65.8% of the variation in MSME sustainability is explained by entrepreneurial orientation and strategic 

networks, while the remaining 34.2% is influenced by other factors outside the research model. These findings 

demonstrate that MSME sustainability depends on the integration of internal entrepreneurial capabilities and 

external relational resources. MSME owners should strengthen innovation, proactive behavior, calculated risk-

taking, and strategic collaboration with relevant stakeholders to improve long-term business resilience and 

competitiveness. 
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1. INTRODUCTION 

Micro, small, and medium enterprises (MSMEs) constitute one of the most important drivers 

of economic development because they generate employment, encourage entrepreneurial activity, 

stimulate innovation, and strengthen regional economic resilience. In Indonesia, MSMEs account for 

approximately 64.2 million business units, contribute around 61% of national gross domestic 

product, and absorb nearly 97% of the workforce, making them the backbone of the national 

economy rather than merely a complementary business sector [1], [2]. Despite this substantial 

contribution, many Indonesian MSMEs continue to experience persistent structural challenges, 

including limited access to finance, inadequate managerial capability, weak technological adoption, 

restricted market expansion, and increasing competitive pressure resulting from rapid digital 

transformation [1], [3]. These challenges indicate that sustaining MSME performance requires more 

than short-term financial success; rather, it demands long-term organizational adaptability, strategic 

capability, and continuous value creation [4], [5]. Consequently, business sustainability has become 

a central concern in both entrepreneurship and strategic management literature, particularly in 

emerging economies where MSMEs operate under significant resource constraints.  

From the perspective of the Resource-Based View (RBV), sustainable business performance 

depends on an organization's ability to acquire, develop, and effectively utilize valuable, rare, 

inimitable, and non-substitutable resources [6], [7]. However, MSMEs generally possess limited 

financial, technological, and human resources compared with larger organizations, making the 

development of strategic capabilities particularly important. Entrepreneurial orientation has 
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therefore attracted considerable scholarly attention as a key internal capability that enables firms to 

identify opportunities, pursue innovation, proactively respond to market changes, and undertake 

calculated risks under conditions of uncertainty [8]. These entrepreneurial behaviors enhance 

organizational flexibility and competitiveness, allowing firms to adapt to dynamic business 

environments. Nevertheless, entrepreneurial capability alone may be insufficient to ensure 

sustainable business development because the successful commercialization of innovation often 

depends on access to complementary external resources that many MSMEs do not possess internally.  

To overcome internal resource limitations, MSMEs increasingly rely on strategic networks 

that facilitate access to information, financing, technology, market opportunities, institutional 

legitimacy, and collaborative innovation. Strategic networks represent purposeful relationships with 

suppliers, customers, financial institutions, government agencies, universities, digital platforms, and 

professional communities that enable firms to leverage external resources without direct ownership 

[9], [10]. Within the RBV framework, these relationships function as strategic assets that complement 

internal organizational capabilities by reducing information asymmetry, lowering transaction costs, 

and improving knowledge exchange. Accordingly, entrepreneurial orientation and strategic 

networks should not be viewed as isolated determinants of business sustainability but rather as 

complementary strategic resources whose interaction strengthens firms' capacity to innovate, 

respond to environmental uncertainty, and maintain long-term competitiveness [11]–[13].  

Although previous studies have extensively investigated entrepreneurial orientation, 

networking capability, social capital, innovation, and firm performance, empirical findings remain 

inconsistent regarding their contribution to business sustainability. Several studies report that 

entrepreneurial orientation positively influences sustainable business growth and organizational 

performance, whereas others find weak or statistically insignificant direct effects, suggesting that 

contextual factors may influence these relationships [14]–[17]. Furthermore, many previous studies 

have concentrated on conventional organizational outcomes such as profitability, sales growth, or 

competitive advantage rather than examining sustainability as a multidimensional construct 

encompassing long-term resilience, adaptability, stakeholder relationships, and continuous value 

creation. Existing research also tends to investigate entrepreneurial orientation and networking 

independently or employs alternative constructs such as social capital or networking accessibility, 

leaving limited understanding of their combined influence on sustainable business development.  

These research limitations become particularly important in the context of MSMEs operating 

in Bogor, one of Indonesia's rapidly developing economic regions characterized by strong tourism, 

creative industries, agriculture, trade, and its strategic proximity to the Jakarta metropolitan market. 

While this environment provides substantial business opportunities, it also exposes MSMEs to 

intense competition from national brands, digital businesses, and online marketplaces. Continuous 

changes in consumer preferences, technological innovation, and digital commerce require firms to 

simultaneously strengthen entrepreneurial behavior and cultivate strategic relationships with 

multiple stakeholders. Nevertheless, empirical evidence explaining how entrepreneurial orientation 

and strategic networks jointly contribute to MSME sustainability within this specific regional context 

remains limited. Therefore, contextual investigation is required because findings obtained from 

different countries, industries, or institutional environments cannot be directly generalized to 

Bogor's MSMEs.  

Against this background, the present study examines the effects of entrepreneurial 

orientation and strategic networks on the sustainability of MSMEs in Bogor. Unlike previous studies 
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that primarily emphasize financial performance or investigate these determinants separately, this 

research integrates entrepreneurial orientation as an internal strategic capability and strategic 

networks as an external relational capability within a single analytical framework to explain business 

sustainability. This integrated perspective contributes to entrepreneurship and strategic 

management literature by extending the application of the Resource-Based View to MSME 

sustainability while providing empirical evidence from an emerging economy characterized by 

resource limitations and rapid digital transformation. The findings are expected to enrich theoretical 

understanding of sustainable entrepreneurship and offer practical implications for policymakers, 

MSME development agencies, financial institutions, and business owners seeking to strengthen 

long-term business resilience through the simultaneous development of entrepreneurial capability 

and strategic interorganizational relationships.  

 

2. LITERATURE REVIEW  

2.1 Resource-Based View (RBV) 

The theoretical foundation of this study is the Resource-Based View (RBV), 

introduced by [18] and developed by [19], which explains that sustainable competitive 

advantage depends on a firm’s ability to utilize valuable, rare, inimitable, and non-

substitutable resources. In MSMEs, resource limitations related to capital, technology, 

managerial expertise, and market access require firms to optimize both internal and 

external resources [7], [20]. Entrepreneurial orientation represents an intangible 

capability that enables MSMEs to identify opportunities, innovate, act proactively, take 

calculated risks, and adapt to environmental change. Meanwhile, strategic networks 

function as relational resources that provide access to information, financing, 

technology, suppliers, customers, and business partnerships [7], [21]. Therefore, RBV is 

relevant for explaining how entrepreneurial orientation strengthens internal 

capabilities, while strategic networks expand external resource access, thereby 

improving competitiveness, adaptability, and long-term MSME sustainability. 

2.2 MSME Sustainability 

Business sustainability refers to an organization’s ability to maintain operational 

continuity, create economic value, and adapt to changing business environments over 

the long term. Unlike short-term performance, sustainability emphasizes continuous 

growth, resilience, financial stability, innovation, customer retention, business 

expansion, and long-term competitiveness [22], [23]. For MSMEs, sustainability 

requires the ability to maintain profitable operations despite market uncertainty, 

technological change, intense competition, and fluctuating customer demand. 

Sustainable MSMEs continuously improve their products and services, build long-term 

customer relationships, manage financial resources efficiently, and respond proactively 

to market developments [24], [25]. Common indicators of MSME sustainability include 

business continuity, sales and profit growth, customer retention, business expansion, 

and sustained competitive advantage. These outcomes are influenced by internal 

factors, such as managerial capability, entrepreneurial orientation, innovation, financial 

management, and organizational learning, as well as external factors, including 

government support, market conditions, strategic partnerships, supplier collaboration, 

customer relationships, and access to financial institutions [23], [26]. Therefore, MSME 
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sustainability depends not only on internal organizational capabilities but also on the 

quality of relationships established with external stakeholders. 

2.3 Entrepreneurial Orientation 

Entrepreneurial orientation (EO) represents a firm’s strategic posture in identifying 

opportunities, making decisions, innovating, and competing under uncertain 

conditions. [6], [27], conceptualized EO as a multidimensional construct consisting of 

innovativeness, proactiveness, risk-taking, competitive aggressiveness, and autonomy. 

Innovativeness reflects a firm’s willingness to introduce new products, services, 

technologies, or processes, while proactiveness refers to its ability to anticipate market 

opportunities and act ahead of competitors. Risk-taking describes the willingness to 

allocate resources to uncertain but potentially beneficial opportunities, whereas 

competitive aggressiveness reflects the determination to outperform competitors 

through differentiation, pricing, promotion, and market expansion [12], [28]. 

Autonomy refers to the independence of individuals or teams in developing and 

implementing entrepreneurial initiatives. Collectively, these dimensions strengthen 

MSMEs’ adaptability, opportunity recognition, innovation capability, strategic 

flexibility, competitiveness, and long-term sustainability. Accordingly, this study 

measures entrepreneurial orientation through five dimensions adapted from [29]: 

innovativeness, proactiveness, risk-taking, competitive aggressiveness, and autonomy. 

2.4 Strategic Networks 

Strategic networks refer to collaborative relationships deliberately established by 

organizations to access valuable resources, information, knowledge, technology, 

markets, financing, and business opportunities. Unlike purely transactional 

relationships, strategic networks emphasize long-term cooperation based on trust, 

reciprocity, communication, and mutual benefit [30], [31]. For MSMEs, these networks 

are particularly important because they help overcome internal resource limitations by 

connecting firms with suppliers, customers, distributors, financial institutions, 

government agencies, universities, business associations, consultants, and other 

entrepreneurs. Such relationships provide access to market information, customer 

preferences, technological developments, financing opportunities, and regulatory 

changes, while also facilitating organizational learning and knowledge sharing [30], 

[32]. Through collaboration with network partners, MSMEs can improve managerial 

practices, production methods, marketing strategies, digital capabilities, innovation, 

operational efficiency, and organizational resilience. Accordingly, this study measures 

strategic networks through relationships with suppliers, customers, financial 

institutions, government agencies, and business communities, as well as information 

sharing, collaboration intensity, and trust among business partners. 

2.5 Conceptual Framework 

This study positions Entrepreneurial Orientation (X₁) and Strategic Networks (X₂) as 

independent variables influencing MSME Sustainability (Y). Entrepreneurial 

orientation strengthens MSMEs’ internal strategic capabilities through innovativeness, 

proactiveness, calculated risk-taking, competitive aggressiveness, and autonomous 

decision-making. These capabilities enable MSMEs to identify opportunities, develop 

products and services, respond to market changes, improve customer value, and 
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maintain long-term competitiveness. From the Resource-Based View perspective, 

entrepreneurial orientation constitutes a valuable intangible capability that enhances 

organizational adaptability and sustainable competitive advantage [27], [28]. Therefore, 

MSMEs with stronger entrepreneurial orientation are expected to achieve higher 

business sustainability because they are more capable of continuously creating value 

and responding effectively to environmental uncertainty [33], [34]. Accordingly, the 

first hypothesis is formulated as follows: H₁: Entrepreneurial orientation has a positive 

and significant effect on MSME sustainability. 

Strategic networks strengthen MSME sustainability by providing access to external 

resources that may not be available internally, including market information, financing, 

technology, suppliers, customers, managerial knowledge, institutional support, and 

collaborative opportunities. Relationships with financial institutions, government 

agencies, universities, business associations, and other stakeholders facilitate 

organizational learning, innovation, resource accessibility, and business resilience [3], 

[35]. In line with the Resource-Based View, strategic relationships can be considered 

valuable relational resources that support sustainable competitive advantage. MSMEs 

with broader, stronger, and more trusted networks are therefore better positioned to 

respond to market uncertainty and maintain business continuity. Furthermore, the 

combination of entrepreneurial orientation and strategic networks enables MSMEs to 

integrate internal capabilities with external resources, creating stronger 

competitiveness and sustainability [36]–[38]. Thus, the following hypotheses are 

proposed: H₂: Strategic networks have a positive and significant effect on MSME 

sustainability; and H₃: Entrepreneurial orientation and strategic networks 

simultaneously have a positive and significant effect on MSME sustainability. 

 

3. METHODS  

This study employed a quantitative approach with an explanatory research design to 

examine the effects of entrepreneurial orientation and strategic networks on MSME sustainability. 

Data were collected using a cross-sectional survey from MSME owners and managers in Bogor, West 

Java, Indonesia, a region characterized by rapid growth in commerce, culinary businesses, creative 

industries, tourism, agriculture, retail, and digital entrepreneurship. The population comprised 

owners or managers of MSMEs operating in Bogor, while respondents were selected using 

purposive sampling based on four criteria: the business was located and registered in Bogor, had 

operated for at least two years, the respondent was directly involved in strategic decision-making, 

and participation was voluntary. Based on these criteria, 130 respondents were included, which was 

considered adequate for multiple linear regression analysis. 

Primary data were collected through a structured questionnaire distributed directly and 

electronically using Google Forms. Before the main survey, the instrument was reviewed by two 

academic experts in entrepreneurship and business management and pilot-tested on 30 MSME 

owners to assess clarity, content validity, and preliminary reliability. All items were measured using 

a five-point Likert scale ranging from 1, representing strongly disagree, to 5, representing strongly 

agree. Entrepreneurial orientation was measured using ten items covering innovativeness, 

proactiveness, risk-taking, competitive aggressiveness, and autonomy. Strategic networks were 

measured using ten items reflecting relationships with suppliers, customers, financial institutions, 

government agencies, and business associations, as well as information sharing, collaboration 

intensity, and trust. MSME sustainability was also measured using ten items covering business 
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continuity, sales growth, profit growth, customer retention, business expansion, and long-term 

competitiveness. 

The data were analyzed using SPSS Version 25 through descriptive statistics, validity and 

reliability testing, classical assumption testing, multiple linear regression, and hypothesis testing. 

Descriptive statistics included frequency, percentage, mean, and standard deviation, while 

instrument validity was assessed using Pearson Product Moment correlations and reliability using 

Cronbach’s Alpha, with values above 0.70 considered acceptable. The classical assumption tests 

comprised the Kolmogorov–Smirnov normality test, tolerance and Variance Inflation Factor for 

multicollinearity, and the Glejser test for heteroscedasticity. The regression model was specified as 

𝑌 = 𝛼 + 𝛽1𝑋1 + 𝛽2𝑋2 + 𝜀, where 𝑌represents MSME sustainability, 𝑋1entrepreneurial orientation, 

and 𝑋2strategic networks. Partial effects were examined using the t-test, simultaneous effects using 

the F-test, and the model’s explanatory power using the coefficient of determination 𝑅2, with a 

significance level of 0.05. 

 

4. RESULTS AND DISCUSSION  

4.1 Respondent Characteristics 

A total of 130 MSME owners and managers participated in this study. The respondents 

represented various business sectors operating in Bogor, including culinary, retail, fashion, services, 

handicrafts, agriculture, and digital businesses. The majority of respondents had managed their 

businesses for more than three years, indicating adequate business experience to evaluate 

entrepreneurial orientation, strategic networking activities, and business sustainability. 

 

Table 1. Respondent Demographic Profile 

Characteristics Category Frequency Percentage (%) 

Gender 
Male 72 55.4 

Female 58 44.6 

Age 

20–30 years 28 21.5 

31–40 years 49 37.7 

41–50 years 35 26.9 

>50 years 18 13.9 

Education 

High School 39 30.0 

Diploma 24 18.5 

Bachelor's Degree 58 44.6 

Postgraduate 9 6.9 

Business Age 

2–5 years 51 39.2 

6–10 years 46 35.4 

>10 years 33 25.4 

Business Sector 

Culinary 34 26.2 

Retail 28 21.5 

Fashion 18 13.8 

Services 27 20.8 

Others 23 17.7 

 

Table 1 presents the demographic profile of 130 respondents involved in the study. Most 

respondents were male, accounting for 72 participants (55.4%), while 58 respondents (44.6%) were 

female. In terms of age, the largest group was 31–40 years, comprising 49 respondents (37.7%), 

followed by those aged 41–50 years with 35 respondents (26.9%), 20–30 years with 28 respondents 

(21.5%), and above 50 years with 18 respondents (13.9%). Regarding educational attainment, most 

respondents held a bachelor’s degree, representing 58 participants (44.6%), followed by high school 

graduates with 39 respondents (30.0%), diploma holders with 24 respondents (18.5%), and 

postgraduate degree holders with 9 respondents (6.9%). Based on business age, 51 MSMEs (39.2%) 
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had operated for 2–5 years, 46 MSMEs (35.4%) for 6–10 years, and 33 MSMEs (25.4%) for more than 

10 years. The respondents also represented diverse business sectors, with culinary businesses 

forming the largest category at 34 respondents (26.2%), followed by retail with 28 respondents 

(21.5%), services with 27 respondents (20.8%), other sectors with 23 respondents (17.7%), and fashion 

with 18 respondents (13.8%). 

 

4.2 Descriptive Statistics 

Table 2. Descriptive Statistics 

Variable Minimum Maximum Mean Std. Deviation 

Entrepreneurial Orientation 2.80 5.00 4.186 0.486 

Strategic Networks 2.70 5.00 4.112 0.521 

MSME Sustainability 2.90 5.00 4.237 0.471 

 

Table 2 presents the descriptive statistics for the research variables. Entrepreneurial 

orientation recorded a minimum score of 2.80, a maximum score of 5.00, a mean of 4.186, and a 

standard deviation of 0.486, indicating that respondents generally demonstrated a high level of 

entrepreneurial behavior. Strategic networks had scores ranging from 2.70 to 5.00, with a mean of 

4.112 and a standard deviation of 0.521, showing that MSMEs maintained relatively strong 

relationships with external stakeholders. MSME sustainability obtained the highest mean score of 

4.237, with a minimum of 2.90, a maximum of 5.00, and a standard deviation of 0.471, suggesting 

that respondents perceived their businesses as having strong continuity, growth, adaptability, and 

long-term competitiveness.  

 

4.3 Validity Test 

Table 3. Validity Test Results 

Variable Number of Items r-value Range Sig. Result 

Entrepreneurial Orientation 10 0.632–0.831 0.000 Valid 

Strategic Networks 10 0.645–0.864 0.000 Valid 

MSME Sustainability 10 0.618–0.853 0.000 Valid 

 

Table 3 presents the results of the instrument validity test. The ten items measuring 

entrepreneurial orientation produced correlation coefficients ranging from 0.632 to 0.831, while the 

ten strategic network items recorded values between 0.645 and 0.864. Similarly, the ten items used 

to measure MSME sustainability generated correlation coefficients ranging from 0.618 to 0.853. All 

items obtained significance values of 0.000, which were below the 0.05 threshold. Therefore, all 

questionnaire items were considered valid and suitable for measuring entrepreneurial orientation, 

strategic networks, and MSME sustainability in the subsequent statistical analyses. 

 

4.4 Reliability Test 

Table 4. Reliability Test 

Variable Cronbach's Alpha Interpretation 

Entrepreneurial Orientation 0.907 Excellent 

Strategic Networks 0.919 Excellent 

MSME Sustainability 0.911 Excellent 

 

Table 4 presents the reliability test results for the research instruments. Entrepreneurial 

orientation obtained a Cronbach’s Alpha value of 0.907, strategic networks recorded 0.919, and 

MSME sustainability achieved 0.911. Since all coefficients exceeded the recommended threshold of 

0.70 and were above 0.90, the three variables demonstrated excellent internal consistency. Therefore, 

all questionnaire items were considered reliable and suitable for further statistical analysis. 
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4.5 Classical Assumption Tests 

4.5.1 Normality Test 

The Kolmogorov–Smirnov normality test produced a statistic of 0.071 and a significance 

value of 0.200. Since the significance value exceeded the 0.05 threshold, the null hypothesis of 

normality was not rejected, indicating that the regression residuals were normally distributed. 

Therefore, the normality assumption required for multiple linear regression analysis was satisfied. 

 

4.5.2 Multicollinearity Test 

Table 5. Multicollinearity Test 

Variable Tolerance VIF 

Entrepreneurial Orientation 0.629 1.590 

Strategic Networks 0.629 1.590 

 

Table 5 presents the multicollinearity test results for the independent variables. 

Entrepreneurial orientation and strategic networks each obtained a tolerance value of 0.629 and a 

Variance Inflation Factor (VIF) value of 1.590. Since the tolerance values exceeded 0.10 and the VIF 

values were below 10, no multicollinearity was detected between the independent variables. 

Therefore, entrepreneurial orientation and strategic networks could be included simultaneously in 

the multiple linear regression model. 

 

4.5.3 Heteroscedasticity Test 

Table 6. Glejser Test 

Variable Sig. 

Entrepreneurial Orientation 0.486 

Strategic Networks 0.563 

 

Table 6 presents the results of the Glejser test for heteroscedasticity. Entrepreneurial 

orientation obtained a significance value of 0.486, while strategic networks recorded a significance 

value of 0.563. Since both values exceeded the 0.05 significance threshold, neither independent 

variable significantly affected the absolute residuals. Therefore, the regression model was free from 

heteroscedasticity and satisfied the homoscedasticity assumption required for multiple linear 

regression analysis. 

 

4.6 Multiple Linear Regression Analysis 

Table 7. Regression Coefficients 

Variable B Std. Error Beta t-value Sig. 

Constant 0.714 0.298 — 2.396 0.018 

Entrepreneurial Orientation 0.481 0.073 0.503 6.598 0.000 

Strategic Networks 0.356 0.069 0.394 5.142 0.000 

 

The multiple linear regression equation is MSME Sustainability = 0.714 + 0.481 

(Entrepreneurial Orientation) + 0.356 (Strategic Networks). The constant value of 0.714 indicates the 

expected level of MSME sustainability when entrepreneurial orientation and strategic networks are 

assumed to be zero. The entrepreneurial orientation coefficient of 0.481 shows that a one-unit 

increase in entrepreneurial orientation increases MSME sustainability by 0.481 units, assuming other 

variables remain constant. Similarly, the strategic networks coefficient of 0.356 indicates that a one-

unit increase in strategic networks increases MSME sustainability by 0.356 units. Both variables 

therefore have positive effects on MSME sustainability. Entrepreneurial orientation also produced 

the larger standardized coefficient (β = 0.503) compared with strategic networks (β = 0.394), 

indicating that entrepreneurial orientation was the stronger predictor of MSME sustainability. 
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4.7 Coefficient of Determination 

The model summary shows a correlation coefficient (R) of 0.811, indicating a strong 

relationship between entrepreneurial orientation, strategic networks, and MSME sustainability. The 

coefficient of determination (R²) was 0.658, while the adjusted R² was 0.652, demonstrating that 

entrepreneurial orientation and strategic networks jointly explained 65.8% of the variation in MSME 

sustainability. The remaining 34.2% was explained by other factors outside the regression model, 

such as digital capability, financial literacy, innovation capability, government support, leadership, 

organizational culture, and environmental uncertainty. Furthermore, the standard error of the 

estimate was 0.279, indicating a relatively low level of prediction error and suggesting that the 

regression model had adequate explanatory power. 

 

4.8 Hypothesis Testing 

The hypothesis-testing results demonstrate that entrepreneurial orientation had a positive 

and statistically significant effect on MSME sustainability, with a standardized coefficient of β = 

0.503, a t-value of 6.598, and a significance value of 0.000 (p < 0.001); therefore, H1 was supported. 

Strategic networks also showed a positive and significant effect on MSME sustainability, with β = 

0.394, a t-value of 5.142, and a significance value of 0.000 (p < 0.001), confirming support for H2. 

These findings indicate that both stronger entrepreneurial orientation and more effective strategic 

networks contribute to higher levels of MSME sustainability, although entrepreneurial orientation 

exerted the relatively stronger influence. 

The ANOVA results indicate that the regression model produced an F-value of 122.467 with 

a significance value of 0.000 (p < 0.001). The regression sum of squares was 19.836 with 2 degrees of 

freedom, while the residual sum of squares was 10.286 with 127 degrees of freedom, resulting in 

mean square values of 9.918 and 0.081, respectively. Since the significance value was below 0.05, 

entrepreneurial orientation and strategic networks simultaneously had a statistically significant 

effect on MSME sustainability. Therefore, the overall regression model was considered feasible, and 

H3 was supported. 

 

Discussion 

The findings demonstrate that entrepreneurial orientation has a positive and significant 

effect on MSME sustainability, indicating that firms with stronger innovativeness, proactiveness, 

risk-taking, competitive aggressiveness, and autonomy are better able to maintain long-term 

business continuity. MSME owners who actively identify market opportunities, introduce new 

products or services, anticipate changes in customer demand, and make calculated decisions under 

uncertainty are more capable of adapting to dynamic market conditions. Entrepreneurial orientation 

enables firms to respond rapidly to competitive pressures, improve customer value, and pursue 

business growth despite limited resources [3], [32]. The relatively larger standardized coefficient of 

entrepreneurial orientation also confirms that this variable is the strongest predictor of MSME 

sustainability in the present model. 

This finding supports the Resource-Based View, which considers entrepreneurial orientation 

a valuable intangible organizational capability that strengthens competitiveness, adaptability, and 

organizational resilience. Through entrepreneurial behavior, MSMEs can combine their limited 

resources in innovative ways, differentiate their offerings, and create value that is difficult for 

competitors to replicate. The result is consistent with previous empirical studies showing that 

entrepreneurial orientation improves innovation capability, business performance, competitive 

advantage, and sustainability [17], [28]. However, the effectiveness of entrepreneurial orientation 

depends on how consistently its dimensions are implemented in business activities. Innovation 

without proactive market analysis or risk management may not generate sustainable outcomes; 

therefore, MSME owners must integrate innovation, opportunity recognition, calculated risk-taking, 

and strategic flexibility into their daily decision-making processes. 
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The results also demonstrate that strategic networks have a positive and significant influence 

on MSME sustainability. MSMEs that maintain strong relationships with suppliers, customers, 

financial institutions, government agencies, business associations, and entrepreneurial communities 

obtain greater access to market information, financing, technology, managerial knowledge, and 

collaborative opportunities. These relationships help businesses maintain supply stability, 

understand customer preferences, identify new markets, and respond more effectively to 

environmental changes. From the RBV perspective, strategic networks constitute valuable relational 

resources that extend the MSME resource base beyond its internal boundaries. Strong networks 

therefore compensate for limitations in capital, knowledge, technology, and market access while 

strengthening organizational learning, flexibility, and resilience [35], [39]. 

The simultaneous analysis shows that entrepreneurial orientation and strategic networks 

jointly explain 65.8% of the variation in MSME sustainability, demonstrating that sustainable 

business development depends on the integration of internal entrepreneurial capabilities and 

external relational resources. Entrepreneurial orientation enables business owners to recognize 

opportunities, innovate, and make strategic decisions, whereas strategic networks provide the 

complementary resources required to implement those initiatives effectively. MSMEs possessing 

entrepreneurial capability but lacking network support may face difficulties in accessing financing, 

technology, suppliers, or markets, while firms with extensive networks but limited entrepreneurial 

initiative may fail to exploit available opportunities. These findings confirm that MSME 

sustainability is multidimensional and emerges from the interaction between proactive 

entrepreneurial behavior and effective stakeholder collaboration. Accordingly, strengthening 

entrepreneurial orientation and strategic network development should become a priority for MSME 

owners, policymakers, financial institutions, business associations, and support agencies seeking to 

improve the long-term resilience and competitiveness of MSMEs in Bogor. 

 

CONCLUSION 

This study concludes that entrepreneurial orientation and strategic networks are significant 

determinants of MSME sustainability in Bogor. Entrepreneurial orientation has a positive and 

significant effect, indicating that MSMEs with stronger innovativeness, proactiveness, calculated 

risk-taking, competitive aggressiveness, and autonomy are better able to identify opportunities, 

respond to market changes, and maintain long-term business continuity; moreover, it is the more 

dominant predictor, with a standardized coefficient of 0.503. Strategic networks also positively and 

significantly influence sustainability by providing access to information, financing, knowledge, 

technology, suppliers, customers, government support, and market opportunities, thereby helping 

MSMEs overcome internal resource constraints. Together, entrepreneurial orientation and strategic 

networks explain 65.8% of the variation in MSME sustainability, confirming that sustainable 

development requires the integration of internal entrepreneurial capabilities and external relational 

resources. Accordingly, MSME owners should strengthen innovation, anticipate market 

developments, adopt relevant technologies, take carefully assessed risks, and develop long-term 

partnerships based on trust, communication, reciprocity, and mutual benefit. Government 

institutions and MSME support organizations should also provide integrated programs combining 

entrepreneurial training, business mentoring, digital capability development, financing facilitation, 

and networking opportunities, while future studies may incorporate variables such as digital 

capability, financial literacy, market orientation, innovation capability, government support, and 

environmental uncertainty to provide a more comprehensive explanation of MSME sustainability. 
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