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ABSTRACT

In Indonesia, facial care has become a daily routine for women. The research was conducted in the city of
Denpasar, the center of government, commerce, and culture in Bali, to understand the impact of product design
and beauty vlogger review on serum purchase decisions amid increasing competition in the cosmetics industry.
The problem formulation is, does product design influence product purchasing decisions? Does the beauty
vlogger review affect the product purchase decision? Does product design and beauty vlogger review influence
product purchasing decisions? The research method used was quantitatively descriptive, using surveys with
research questionnaires, involving 100 respondents to collect data on serum purchase preferences. The research
was analyzed using a double linear regression analysis method, then the data was processed using the help of
SPSS software version 29. The results of the test on this study showed that the product design significance value
is <0,001 < 0,05, the value of the beauty vlogger review significance is <0,001 < 0.05, so based on data analysis
that product design and beauty vlogger review have a significant positive influence on the purchase decision of
serum products in the City of Denpasar. In conclusion, attractive product design and positive reviews of beauty
vloggers are important factors that influence serum purchase decisions, providing important insights for
cosmetics companies in designing effective marketing strategies.
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1. INTRODUCTION

Beauty can also affect one's self-confidence and mental well-being. Most people consider facial
care to be very important, especially for women. The city of Denpasar has become the main site of
research on the influence of product design and beauty vlogger review on the decision to buy serum
products for consumers. The ongoing development of globalization today has triggered increasing
competition among beauty products, which in turn has accelerated the growth of the beauty industry
in Indonesia. The availability of a wide range of skin care products, especially serums, often confuses
consumers in determining their purchasing options, where before deciding to buy, it is important for
consumers to clearly understand the product to be purchased, including its safety (listed in the BPOM),
the ingredients used, the price, and other factors. Buying decisions according to [1], are the activities of
individuals who are directly involved in making purchasing decisions on a product provided by the
seller. The decision to buy a product is a key factor in the success of a business, because it can be said
that the purchase decision is the attitude of the consumer that indicates the result of the process of
looking at the product, so it is very important to discuss. In view of this phenomenon, the cosmetics
industry has begun to innovate its packaging design to become more unique and different from other
competitors (difference) and to work with various beauty vloggers to promote and give reviews about
a serum product. Product design according to [2] is the whole feature that affects how a product looks,
feels, and works for consumers. Reviews according to [3], is the opinion or feedback of consumers who

have used or tried a product, where these reviews serve as a source of information for other consumers
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that want to buy the product, while beauty vlogger according to [4] is someone who makes and uploads
beauty videos.

Based on a study that researchers have done through pre-study questionnaires, 91.4% or 32 out
of 35 respondents stated that they should find out about the details of a product before buying instead
of going directly to a cosmetic store to buy the product spontaneously (without thinking long), and
after checking the review of the serum of a beauty vlogger, they bought the product because they
believed in the review given by a beauty vlogger. This is reinforced by the results of the study
“Influence of Product Design, Brand Image and Brand Trust on Skincare Purchase Decisions on Karin
Beauty Glamour Sukawati”[5], where the better the design of skin care products, the more important
the purchase decision, the same was also done in the research “Analysis of the Effect of Product Quality
and Beauty Vlogger Review on Purchase decisions on Cosmetic Products” [6], showed that once the
product has received reviews from well-known professionals and in it and evaluate the product
objectively, the consumer will not hesitate to take the decision of purchase, while based on the research
results of “Effect of review by Sarah Ayu on Beauty Products on YouTube and Brand Awareness on
the decision to use the Product” [7], it can be said that the beauty product review on Sarah Ayu
YouTube channel provides information, so it can also be used as reference for subscribers of the Sarah
Ayu YouTube channel to be aware of the beauty products and make decisions in the use of beauty
products.

In some of the above studies show that product design variables significantly influence on the
purchase decision variables, and some other studies indicate that the beauty vlogger review variable
also has a significant influence on the purchase decision variables, so far there is no research that
specifically combines and analyzes the two variables one in the research framework, therefore, there is
a gap in knowledge in the literature about how the interaction between product design and beauty
vlogger review can affect consumer purchasing decisions, so research is carried out with the aim of
understanding the influence of product design and beauty vlogger review on the purchasing decision
of serum products for consumers in the Denpasar City. This research is expected to provide a deeper
understanding of the factors that influence purchasing decisions in the context of skin care products,

especially serums.

2. LITERATURE REVIEW

2.1 Influence of Product Quality and Design on Purchase Decisions (Survey on Envygreen
Skincare Products) [8]

If the company succeeds in further developing its product models in a more diverse

way, both from the packaging side, as well as product features that are always updated

and innovative, this will affect consumer interest decisions when consumers buy products

from Envygreen.

2.2 Influence of Product Quality, Product Features and Product Design on Purchase Decisions
of Cosmetic Products in the Perspective of Islamic Management (Consumer Comparison
Study of Beauty Clinics Kartika Aesthetic Bandar Lampung and Beauty Clinic Erha
Bandar Lambung) [9]

Product design can influence how satisfied a buyer is when using it, either in terms of

convenience or prestige, so design can be a factor influencing buyer decisions.
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2.3 Influence of Product Design, Brand Image and Brand Trust on Skincare Purchase Decisions
on Karin Beauty Glamour Sukawati [10]v

The better the design of skin care products, the more important the purchase decision.

2.4 Analysis of the Effect of Product Quality and Beauty Vlogger Review on Purchase
decisions on Cosmetic Products [6]

Once the product has received reviews from well-known professionals and in it and
evaluate the product objectively, the consumer will not hesitate to take the decision of
purchase.

2.5 Influence of Beauty Vlogger Review and Product Quality on Purchase Decisions (Study
on Maybelline Cosmetics in Surabaya[11]

Beauty review vlogger has a significant influence on the purchase decision of the
Maybelline cosmetic product in Surabaya, where the beauty review variable is composed
of four indicators, namely, the credibility of the source in the video, product information
in video, video characteristics (perceived video characteristic), and physical attractiveness
of the beauty vloggers review that influence the decision of purchase of the product.

2.6 Effect of review by Sarah Ayu on Beauty Products on YouTube and Brand Awareness on
the decision to use the Product [7]

The beauty product review on Sarah Ayu YouTube channel provides information, so it

can also be used as reference for subscribers of the Sarah Ayu YouTube channel to be aware

of the beauty products and make decisions in the use of beauty products.

3. METHODS

This research uses quantitative methods descriptively. The aim is to identify the relationship
between independent variables (product design and beauty vlogger review) and dependent variables
(serum purchase decisions for consumers in Denpasar City). The research is located throughout the city
of Denpasar, as it can represent a small part of the entire province of Bali, which takes five months to
carry out the research, from February to June 2024. In this study, the object of the research was the
degree of influence of product design and beauty vlogger review on the decision of the purchase of
serum products in Denpasar City, where the population has been determined based on the number of
the population of Denpasar city (Pusat Data Denpasar, 2023), is 665.328 people, then samples taken using
the Slovin formula, thus obtaining a sample of 100 people. Sampling in this study is determined using
random sampling technique. The reason the author chose the technique, because random sampler helps
ensure that various types of consumer background, including consumers considered to meet the
inclusion criteria in the research, and the samples obtained tend to be more representative than the
population, so that the results can be generalized better to the entire consumer population in Denpasar
City. The data collection technique uses a survey with a survey questionnaire involving 100 respondents
with 30 statements and has been structured based on the indicators of each variable. The data analysis
technique uses a double linear regression analysis method, then the data is processed using the help of
SPSS software version 29.

4. RESULTS AND DISCUSSION

Based on the data processing, it is known that the product design variable (X1) and the beauty
vlogger review (X2), both partially and simultaneously, have a significant positive influence on the
product purchasing decision (Y), thus obtaining results on each formula and research hypothesis that
has been established, as follows:
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1. The Influence of Product Design on Product Purchasing Decisions

Table 1. Results of T-Test (Partial) on Product Design Variables

Model t Sig.
1 (Constant) 3.625 <,001
X1 6.149 <001

Source: SPSS v29 Data Process Results (2024)

Based on the results of the study Table 1.1 on the result of the test-t, which has been carried out
against the product design variable (X1) and product purchasing decision variables (Y), where the
influence occurring mostly is positive, can be seen from the Sig. product design value is < 0,001, because
the Sig value is less than 0,05 and the t value is 6.149, which means the design of the product partially
has a significant positive influence on the product purchasing decision and H1 is acceptable.

2. The Influence of Beauty Vlogger Review on Product Purchasing Decisions

Table 2. Results of T-Test (Partial) on Beauty Vlogger Review Variables

Model t Sig.
1 (Constant) 3.625 <,001
X2 5.924 <,001

Source: SPSS v29 Data Process Results (2024)

Based on the results of the study Table 1.2 on the test-t results, which have been carried out
against the beauty vlogger review variable (X2) and product purchasing decision variables (Y), where
the influence that occurred mostly is positive, can be seen from the value of Sig. review beauty vlogger
is < 0,001, because the Sig value is less than 0.05 and the t value is 5.924, meaning that beauty vlogger
review partially has a significant positive influence on the purchasing decision of the product and H2
can be accepted.

3. The Influence of Product Design and Beauty Vlogger Review on Product Purchasing

Decisions
Table 3. Results of F-Test (Simultaneous)
Model F Sig.
1 Regression 93.205 <,001°
Residual
Total

Source: SPSS v29 Data Process Results (2024)

Based on the results of the study Table 1.3 on the result of the test-f, which has been performed
against the product design variable (X1) and beauty vlogger review variable (X2), where the influence
that occurs mostly is positive, can be seen from the value of Signification (Sig) is < 0,001, because the Sig
value is less than 0.05 and the value f is 93.205, meaning product design and beauty vlogger review
simultaneously have a significant positive influence on product purchasing decision and H3 is
acceptable.

CONCLUSION

The conclusions are based on the results of data processing and analysis, so the following
conclusions can be drawn:
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1. There is a significant positive influence between product design (X1) on product purchasing
decisions (Y) on serum products for consumers in Denpasar City, when a serum product
offers its unique product design with the latest, varied, or trend-following designs, then the
purchasing potential will be higher because the product design can influence the purchase
decision of the product. On the contrary, when the monotonous or unvaried product design,
the purchase potential will decrease because it is less capable of influencing the product
purchasing decision.

2. There is a significant positive influence between the review of a beauty vlogger (X2) on
product purchasing decisions (Y) on serum product for consumers in Denpasar City, when
a beauty vlogger has a profound knowledge of the beauty being reviewing a product serum
and testimonials in detail, then the viewer will become more and more confident in the
product so that it can influence the decision of the product purchase.

3. There is a significant positive influence between product design (X1) and beauty vlogger
review (X2) on product purchasing decisions (Y) on serum product for consumers in
Denpasar City, when a serum product offers its unique product design with the latest,
varied, or trend-following designs, then the purchasing potential will be higher as product
design can influence the purchase decision of the product. Furthermore, if a beauty vlogger
has in-depth knowledge of the beauty being reviewing a product serum and testimonials in
detail, then viewer will more and more trust the product so that it can affect the decision of
the product purchase.
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