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This study employs a bibliometric analysis to explore the academic
landscape of digital transformation in business strategy. Utilizing the
Scopus database and VOSviewer software, the study analyzes key
themes, research trends, and collaboration patterns from 2000 to 2023.
The findings highlight the centrality of digital transformation in
shaping organizational strategies and its strong connections with
concepts such as digital business strategy, data analytics, and
sustainability. Emerging trends include the growing integration of
digital transformation with sustainable development goals and its
application in specific industries such as manufacturing and SMEs. The
study identifies prominent contributors and geographic hubs,
revealing the dominance of developed countries in this field while
noting limited representation from developing economies. Key
challenges, such as data integration, conceptual ambiguity, and
regional disparities, are discussed alongside opportunities for future
research. This study provides valuable insights for academics,
practitioners, and policymakers aiming to leverage digital
transformation for strategic and sustainable business growth.
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1. INTRODUCTION

The concept of digital transformation
represents a foundational change in how an
organization delivers value to its customers. It
is not just about adopting new technology but
is a holistic approach to altering business
strategies and practices. This transformation
extends beyond mere digitization (the
conversion from analog to digital) to truly
transforming business processes through

technology [1]. As we delve into the 21st
century, businesses from all sectors recognize
that digital transformation is not merely an
advantage but a necessity to stay competitive
in a rapidly evolving marketplace [2].

Digital transformation influences
various aspects of business operations,
including customer interaction, internal
process efficiencies, and innovation strategies.
The integration of digital technology into all
areas of a business fundamentally changes
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how it operates and delivers value to
customers. It also involves a cultural change
that requires organizations to continually
challenge the status quo, experiment, and get
comfortable with failure [3]. This digital shift
not only enhances operational efficiencies but
also provides significant opportunities for
value creation. A critical component of digital
transformation is the strategic orientation it
imbues within the organization. Strategic
management literature has emphasized that
digital strategies are crucial for enhancing
competitive advantage and achieving
superior performance [4]. Companies such as
Amazon and Netflix have demonstrated how
digital strategy can disrupt industries by
changing how services and goods are
delivered to the market. As such,
understanding the strategic implications of
digital transformation is paramount for
businesses aiming to capitalize on the digital
economy.

However, despite the clear
advantages, the journey towards digital
transformation is fraught with challenges.
Organizations often struggle with the
integration of new technologies into their
existing IT infrastructure and business
models. The complexity of implementing
digital business strategies can lead to
significant organizational upheaval, requiring
careful planning and execution [5]
Furthermore, the pace of technological
advancement and the emergence of
disruptive technologies can outstrip an
organization's ability to adapt effectively. The
academic interest in this area has been robust,
with numerous studies exploring the impacts
of digital transformation on business strategy.
A bibliometric analysis of the literature
surrounding this subject can provide a
comprehensive overview of the research
trends, key themes, and gaps in current
knowledge. Such an analysis can also identify
the most influential studies and authors,
thereby shaping future research directions in
digital business strategies [6].

Despite the extensive research on
digital transformation, there is a lack of
comprehensive synthesis of the academic

literature that addresses the intersection of
digital technology and strategic business
management. The rapid evolution of
technology  continually  reshapes the
landscape, making it imperative to
systematically review and integrate the
disparate strands of research. This leads to a
fragmented understanding of  digital
transformation  strategies, making it
challenging for scholars and practitioners to
apply theoretical insights practically. The
objective of this study is to perform a
bibliometric analysis of the literature on
digital transformation in business strategy.
This analysis aims to map the intellectual
structure of the field, identify the most
impactful theories, and uncover the thematic
evolution over time. By doing so, the study
seeks to consolidate existing knowledge,
highlight emerging trends, and suggest
directions for future research in the domain of
digital transformation and strategic business

management.
Technological Foundations of Digital
Transformation

Digital transformation is

underpinned by a range of technological
innovations, including cloud computing, big
data analytics, artificial intelligence (Al), and
the Internet of Things (IoT). These
technologies provide the infrastructure
necessary for businesses to enhance their
operational efficiency, improve customer
engagement, and innovate continuously. [7]
discuss how these technologies enable
businesses to harness vast amounts of data,
yielding insights that drive more informed
decision-making and offer a competitive
edge. Similarly, [5] explore the role of Al in
optimizing customer interactions and internal
business processes, suggesting that Al is
pivotal in transforming business models and
operational frameworks.
Strategic Dimensions of Digital
Transformation

Digital transformation requires a
strategic rethinking of how organizations
create and capture value. According to [8],
digital business strategy involves a more
profound integration of IT into business
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strategy than traditional IT management. This
perspective is echoed by [9], who argue that
digital transformation strategies must be
embedded within the core strategic initiatives
of the organization rather than treated as
peripheral IT projects. These strategies often
entail significant cultural shifts, requiring
organizations to embrace a digital-first
mindset where experimentation and agility
become central elements of the corporate
culture [10].
Cultural and Organizational Change

The shift towards digital-centric
business models necessitates substantial
cultural and organizational changes. A digital
transformation  strategy goes  beyond
technological adoption; it requires building a
culture that supports continuous learning,
adaptability, and risk-taking. [11] emphasize
the importance of cultural readiness in digital
transformation, noting that organizations
must cultivate a mindset that values
innovation and digital literacy among all
employees. Furthermore, the study by [12]
demonstrates how companies like IBM and
Microsoft have realigned their organizational
structures to better support digital initiatives,
moving towards more fluid and less
hierarchical configurations.
Impacts on Business Performance

Empirical research on the impacts of
digital ~ transformation = on  business
performance presents mixed results, often
contingent on the extent and manner in which
digital technologies are deployed. A study by
[13] indicates that companies that integrate
digital technologies into their core business
processes see significant improvements in
operational  efficiency and  customer
satisfaction. However, the research by [14]
cautions that without a clear strategic
direction and alignment with business
objectives, digital transformation efforts may
not yield the expected returns on investment.

2. METHODS

This study utilizes a bibliometric
analysis focused on literature pertaining to
digital transformation in business strategy,

extracted exclusively from the Scopus
database. The timeframe for the literature
search spans from 2000 to 2024, and includes
peer-reviewed articles, conference
proceedings, and book chapters that feature
keywords such as "digital transformation,"
"business strategy,” and "technological
innovation." For the analysis, VOSviewer
software is employed to conduct keyword co-
occurrence networks, citation analysis, and
bibliographic coupling. This approach allows
for the mapping of the field's intellectual
structure, revealing the most influential
studies and identifying prevalent research
trends. The use of VOSviewer facilitates a
visual exploration of the relationships
between key terms and major publications,
enabling a clearer understanding of the
thematic evolution within the discourse on
digital = transformation and  strategic
management.

3. RESULTS AND DISCUSSION
3.1 Descriptive Analysis

Documents by year

1000

2500

oooooooooooo

Figure 1. Documents by Year
Source: Scopus, 2024

The graph displayed represents the
number of documents published per year
related to the topic of digital transformation,
presumably on the topic of digital
transformation, from 2000 to 2024. It shows a
relatively stable and low publication activity
from 2000 to around 2015, with fewer than 500
documents per year. However, there is a
noticeable inflection point around 2016, after
which publications begin to increase
significantly. =~ The  growth  becomes
particularly steep from 2020 onwards,
culminating in over 2500 documents by 2023.
This exponential growth indicates a
burgeoning  interest and  significant
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developments in the field, likely driven by
advancements in technology and increasing
recognition of the importance of digital
transformation in business and other areas.
The data for 2024 shows a continuation of this
trend, suggesting ongoing and possibly even
intensifying research activity in this domain.
This pattern reflects the escalating relevance
of digital transformation strategies in the
contemporary business environment,
underlining it as a critical area of academic

and practical interest.

Documents by affiliation
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Figure 2. Documents by Affiliation
Source: Scopus, 2024

The bar chart illustrates the number
of documents produced by various academic
institutions on digital transformation. The
Peter the Great St. Petersburg Polytechnic
University leads with the highest number of
publications, significantly —outperforming
other institutions with approximately 140
documents. This is followed by a group of
universities with a more moderate output,
including Norges Teknisk-
Naturvitenskapelige Universitet and
Technische Universitat Miinchen, each
contributing between 60 to 80 documents.
Other notable institutions such as the Russian
Academy of Sciences, Financial University
under the Government of the Russian
Federation, and  Ludwig-Maximilians-
Universitdt Miinchen also show considerable
contributions, ranging from around 40 to 60
documents each. The remaining institutions,
including Politecnico di Milano, Plekhanov
Russian University of Economics, Samara
State University of Economics, and the
University of Johannesburg, display a lower
but still significant output, each producing
between 20 to 40 documents. This distribution
indicates a varied level of engagement with

the research topic across different global
academic centers, with Peter the Great St.
Petersburg Polytechnic University clearly
taking a leading role in this area of study.

Documents by type

Other (0.2%) |
|

\

Short Survey (0.3%)

Erratum (0.3%)

Conference Revi..(0.8%)
Note (0.9%) =
Book (L6%

Editorial (2.2%) ~

Review (2.8%) ~ Article (48.2%)

Book Chapter (11.8%)

Conference Pape... (30.9%]

Figure 3. Documents by Type
Source: Scopus, 2024

The pie chart categorizes the types of
documents published on the topic of digital
transformation. Articles are the predominant
type, making up 48.2% of the total documents,
indicating a robust body of primary research
and discussion within the field. Conference
papers also constitute a significant portion at
30.9%, reflecting the active discussion and
dissemination of findings in professional and
academic gatherings. Book chapters account
for 11.8% of the output, suggesting that
substantial foundational and thematic
explorations of the topic are documented in
scholarly books. Smaller contributions
include reviews (2.8%), editorials (2.2%),
books (1.6%), and various forms of content
such as notes, conference reviews, errata, and
short surveys, each comprising less than 1% of
the total. This distribution illustrates a
dynamic and diverse academic engagement
with the subject, spanning from detailed
exploratory and review-based literature to
active discussions at scholarly conferences.

Documents by subject area
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Figure 4. Documents by Subject Area
Source: Scopus, 2024
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The pie chart presents the distribution
of published documents by subject area for
digital transformation. Computer Science
leads with 19.5% of the documents,
highlighting the technological focus within
the research area. Engineering and Business,
Management, and Accounting follow with
12.9% and 15.4%, respectively, indicating
significant contributions from these fields in
applying practical and management insights
related to the topic. Social Sciences contribute
12.3%, underscoring the societal implications
and interdisciplinary reach of the research.
Economics, Econometrics, and Finance (8.4%),
Decision Sciences (6.7%), and Environmental
Science (4.5%) reflect the economic, decision-
making, and environmental aspects of the
topic, while Mathematics and Energy each
account for 4.1%, pointing to the quantitative
and energy-related dimensions of the
research. Medicine, with a smaller share of
2.0%, suggests a niche but pertinent medical
perspective. The 'Other' category makes up
10.0% of the documents, covering various
other disciplines that intersect with the main
subject areas, emphasizing the wide-ranging
impact and interest across diverse academic
fields.

3.2 Keyword Co-Occurrence Network

Documents by subject area

Figure 4. Network Visualization
Source: Data Analysis, 2024

The network visualization illustrates
the complex landscape of concepts related to
digital transformation in academic literature.
Central to this network is the term "digital
transformation,” signifying its pivotal role in
the discourse. This term is strongly connected
with various fundamental concepts such as
"digital strategy,”" "digital business strategy,"
and "digital technologies," which highlight

the strategic and technological dimensions of
transforming traditional business models into
digital-centric ones. The presence of terms like
"industry 4.0" and "internet of things" further
emphasizes the integration of advanced
digital technologies in manufacturing and
industrial ~ sectors,  underscoring  the
technological depth of digital transformation
discussions.

Adjacent to the core focus on
technology and strategy are the concepts of
development" and
"sustainability,” which are linked to "digital
transformation” through "business model"
and "circular economy." This indicates a
growing emphasis on how digital
transformation can be leveraged to achieve
sustainability goals within business practices.
The linkage suggests an evolving dialogue on

"sustainable

not only improving efficiency and
competitiveness but also on enhancing the
environmental and social governance aspects
of businesses. It reflects an acknowledgment
in the literature that digital transformation
offers a pathway to rethinking and potentially
solving broader societal challenges through
innovative business strategies.

On the operational and tactical side of
digital transformation, terms like "data
analytics," "big data,” and "metadata" are
connected, indicating the critical role of data
management and analysis in digital
transformation efforts. These connections
underscore the importance of data as a
foundational element in enabling businesses
to achieve greater operational insights, make
informed decisions, and foster innovation.
The prominence of "enterprise architecture"
within the network also points to the need for
structurally integrating these technologies
within the company’s operational framework
to support digital transformation effectively.

Lastly, the visualization includes
terms such as "business value," "efficiency,"
"competition,” and ‘"business strategies,"
suggesting a strong focus on the competitive
advantages that digital transformation can
bring. The clustering of these terms together
reflects ongoing discussions about how
organizations can differentiate themselves in
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a digital economy, optimize their processes,
and deliver enhanced customer value.
Overall, the network portrays digital
transformation as a multifaceted theme
interwoven with technological, strategic,
economic, and sustainable development
dimensions, each contributing to the
overarching goal of transforming business
practices for the digital age.

M, vosviewer

Figure 5. Overlay Visualization

Source: Data Analysis, 2024

The visualization maps the intricate
web of terms associated with digital
transformation research over a timeline from
2020 to 2022. It clearly delineates the evolution
and interconnectivity of various concepts
within this period. The central theme, digital
transformation, remains heavily linked with
both foundational and emergent ideas across
the timeframe. The consistent connections
with terms like "digital business strategy,"
"industry 4.0," and "digital technologies"
indicate a strong ongoing focus on integrating
advanced digital tools and strategies into
business operations. This shows that the core
discussions around digital transformation are
not only persisting but are also evolving with
technological advancements and industry
demands.

Interestingly, the map shows a
dynamic relationship between digital
transformation and sectors such as
"sustainable development” and ‘“circular
economy." These linkages become more
pronounced over time, reflecting a growing
academic and practical emphasis on how
digital technologies can foster sustainable
business practices. This trend towards
sustainability indicates a shift in the digital
transformation narrative from efficiency and
competitiveness to also include resilience and

environmental considerations. The
visualization suggests that as digital
transformation matures, its application is seen
as a crucial lever for achieving broader
sustainability goals within the corporate
sector and beyond.

Additionally, the evolution of terms
related to "data analytics," "big data," and
"metadata” over the indicated period
highlights the increasing importance of data-
driven decision-making in digital
transformation efforts. The strong, sustained
connections between these terms and the
central node suggest that data management
capabilities are increasingly viewed as critical
to unlocking the potential of digital
transformation. This points to a growing
recognition within the field that sophisticated
data handling and analysis are fundamental
to enhancing operational efficiencies,
personalizing customer experiences, and
driving innovation in a digitally transformed
landscape.

Figure 6. Density Visualization
Source: Data Analysis, 2024
The heatmap visualization provides

an overview of the intensity and relevance of
terms associated with digital transformation
in the academic literature. The central
prominence of '"digital transformation,"
represented by its bright and concentrated
area, signifies its pivotal role as the core topic
connecting  various related concepts.
Surrounding this central theme are terms like
"digital business strategy," "industry 4.0," and
"digital technologies,” which are also
highlighted  with moderate intensity,
indicating their strong connection and
frequent co-occurrence in discussions about
digital transformation. These terms reflect the
strategic and technological underpinnings of
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digital transformation as a key focus in both
research and practice.

The peripheral terms such as
"sustainability," "business model," "data
analytics," and '"internet of things" show
varying levels of intensity, indicating their
relevance to the broader discourse but with
slightly less centrality. The moderate focus on
sustainability and sustainable development
suggests growing recognition of how digital
transformation intersects with environmental
and social objectives. Similarly, the inclusion
of "data analytics" and "big data" highlights
the critical role of data-driven insights in
enabling digital transformation initiatives.
Overall, the heatmap illustrates a
multidimensional approach to understanding
digital transformation, with a strong
emphasis on its technological, strategic, and
sustainability-related dimensions.

3.3 Co-Authorship Analysis

M, vOSviewer

Figure 7. Author Collaboration Visualization

Source: Data Analysis, 2024

The co-authorship network
visualization highlights key authors and their
collaborative relationships within the field of
digital transformation research. The network
is divided into distinct clusters, each
representing groups of closely related authors
frequently cited or co-authoring together. The
green cluster, with central figures like Benlian
A, Hess T., and Vial G, represents
foundational ~ contributors  to  digital
transformation and strategic management.
The red cluster, including authors like
Gunasekaran A., Sarstedt M., and Dubey R,
focuses on operational efficiency, supply
chain, and data-driven aspects of digital
transformation. The yellow cluster, featuring
prominent names like Porter M.E. and Teece
D.J., emphasizes theoretical frameworks and

innovation in business models. The blue
cluster, which includes Kane G.C. and Ross
J.W,, delves into the intersection of technology
adoption and organizational change. This
interconnected network demonstrates the
interdisciplinary nature of digital
transformation research, bridging strategic
management, operational studies, and
technology adoption while highlighting
influential contributors shaping the field.
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Figure 8. Country Visualization

Source: Data Analysis, 2024

The co-authorship network based on
country affiliations highlights the global
collaboration in digital transformation
research. The United States serves as a central
hub, connecting with multiple countries,
including China, Germany, India, and the
United Kingdom, reflecting its pivotal role in
driving international research partnerships.
China and Australia form a notable sub-
network, showcasing strong collaborative
ties, particularly in the Asia-Pacific region.
European countries such as Germany, France,
and the United Kingdom demonstrate
interconnectedness within the European
research landscape, while also maintaining
links with the United States. South Africa
appears as an outlier with connections
primarily to the United States, indicating its
involvement in international collaborations
rather than regional networks. The
visualization underscores the importance of
cross-country collaborations in advancing
digital transformation research and highlights
the dominance of the United States, Europe,
and China in contributing to this field.
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DISCUSSION
Thematic Evolution and Centrality of Digital
Transformation

The centrality of "digital
transformation" in the network visualizations
underscores its position as the focal theme in
the academic discourse. The connections
between digital transformation and closely
associated terms such as "digital business
strategy,”  "digital = technologies,” and
"industry 4.0" reflect the multidimensional
nature of this field. Researchers have
consistently emphasized the strategic
integration of digital technologies into
business models as a critical driver of
organizational success in the digital era [15].
This aligns with prior studies suggesting that
digital transformation is not merely a
technological endeavor but a holistic change
strategy,
culture, and operational processes [16]-[18].

The prominence of terms such as
"sustainability" and ‘circular economy"
within the bibliometric network highlights a
growing emphasis on the intersection of
digital transformation and sustainable
development. This indicates a paradigm shift
where digital transformation is increasingly
viewed as a mechanism for achieving
environmental and social goals. For instance,
technologies like IoT and AI have been
instrumental in optimizing resource use,

encompassing  organizational

reducing waste, and enabling innovative
sustainable business models [19]. This finding
suggests that future research should further
explore how digital transformation can be
leveraged to address global sustainability
challenges.
Data-Driven Decision-Making in Digital
Transformation

The analysis also highlights the
critical role of data in enabling digital
transformation. The clustering of terms like
"data analytics," "big data," and "metadata"
points to the reliance on advanced data
management and analytics capabilities to
drive decision-making and innovation. This
aligns with existing literature emphasizing
the importance of data as a strategic asset for

organizations undergoing digital

transformation [20]. For example, predictive
analytics and machine learning allow
businesses  to
experiences, optimize supply chains, and
enhance operational efficiencies. However,
while the importance of data is well-
established, challenges such as data
integration, security, and privacy remain
significant barriers to fully realizing the
potential of digital transformation [21]. Future

personalize  customer

research should focus on developing
frameworks and best practices to address
these challenges, particularly in industries
where data sensitivity is high, such as
healthcare and finance.

Collaboration Patterns and Geographic
Contributions

The co-authorship network analysis
highlights the collaborative nature of digital
transformation research, with the United
States emerging as a central hub connecting to
countries like China, Germany, and the
United Kingdom. This reflects the global
importance of digital transformation and the
active participation of developed economies
in shaping the discourse. Interestingly,
countries such as China and Australia exhibit
strong regional collaborations, indicating the
presence of geographically concentrated
research networks.

Despite the active participation of
developed countries, the visualization also
reveals  limited
developing countries, with South Africa and
India being notable exceptions. This
highlights a gap in the literature, as the
challenges and opportunities of digital
transformation in emerging economies
remain underexplored. Developing countries
face unique barriers such as inadequate
infrastructure, digital skill gaps, and policy
constraints, which merit further investigation
[5]. Future research should aim to expand the
geographic scope of digital transformation
studies to include perspectives from

representation  from

underrepresented regions.
Key Influential Authors and Theoretical
Contributions

The co-authorship and citation
analysis reveal several influential authors and
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their contributions to the field. Prominent
figures such as Hess T., Benlian A., and Vial
G. have significantly shaped the discourse on
digital transformation and its strategic
implications. Their work often emphasizes the
need for organizations to align digital
transformation initiatives with broader
business strategies, thereby ensuring long-
term value creation [16]. The network also
highlights contributions from scholars like
Porter ML.E. and Teece D.J., who have
provided foundational theories related to
competitive strategy and dynamic
capabilities. These theories are particularly
relevant in the context of digital
transformation, as they offer a framework for
understanding how organizations can adapt
to rapidly changing environments. The
integration of these theoretical perspectives
with  digital transformation research
underscores the interdisciplinary nature of
the field, bridging strategic management,
technology, and organizational studies.

Emerging Trends and Research Opportunities

The bibliometric analysis highlights
several emerging trends in  digital
transformation research. The increasing
prominence of terms such as "sustainability,"
"circular economy,” and "business value"
suggests a shift towards exploring the broader
implications of digital transformation beyond
operational efficiency. This aligns with the
global emphasis on corporate social
responsibility and the United Nations
Sustainable Development Goals (UN SDGs).
Future studies should delve deeper into how
digital transformation can contribute to
sustainability, particularly in resource-
intensive industries such as manufacturing
and energy.

Another emerging trend is the
application of digital transformation in
specific industries, as indicated by terms like
"manufacturing industries” and "SMEs" in the
network. While digital transformation in large
enterprises has been extensively studied, its
implementation in small and medium-sized
enterprises (SMEs) remains a relatively
underexplored area. SMEs often face unique
challenges such as limited financial resources

and lack of expertise, which require tailored
strategies for successful digital
transformation [22]. Research focusing on
sector-specific case studies and best practices
can  provide valuable insights for
practitioners.
Challenges and Limitations in Current
Research

Despite the growing body of
literature, several challenges and limitations
persist in digital transformation research. One
significant issue is the fragmented nature of
the field, as evidenced by the diverse themes
and clusters in the bibliometric network.
While  this  diversity = reflects  the
interdisciplinary nature of digital
transformation, it also indicates a lack of
consensus on key  definitions and
frameworks. For instance, terms like "digital
strategy,” "digital business strategy,” and
"digital transformation" are often used
interchangeably, leading to conceptual
ambiguity [8]. Future research should aim to
establish clearer definitions and standardized
frameworks to advance the field. Another
limitation is the overrepresentation of
developed countries in the literature, as
highlighted earlier. While these studies
provide valuable insights, they may not be
directly applicable to developing countries,
which face distinct challenges and
opportunities in digital transformation.
Expanding the geographic scope of research
to include diverse contexts can provide a
more comprehensive understanding of the
phenomenon.
Practical Implications

The findings of this study have
several practical implications for businesses
and policymakers. Organizations embarking
on digital transformation should recognize
the importance of aligning technological
initiatives with strategic objectives to ensure
long-term success. The emphasis on data
analytics and sustainability in the literature
suggests that businesses should invest in
building robust data capabilities and
exploring innovative solutions to achieve
environmental and social goals. For
policymakers, the analysis underscores the
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need to create an enabling environment for
digital  transformation.  This includes
investing in digital infrastructure, promoting
skill development, and addressing regulatory
barriers. Policies should also encourage
collaboration between academia, industry,
and government to foster innovation and
knowledge sharing.

4. CONCLUSION

This bibliometric analysis of digital
transformation in business strategy provides
a comprehensive understanding of the
evolving research landscape, highlighting key
themes, influential contributors, and
emerging trends. The central role of digital
transformation underscores its significance in
reshaping organizational strategies and
operations. The findings reveal the growing

emphasis on  integrating  advanced
technologies, data analytics, and
sustainability into business models, reflecting

the field's multidisciplinary nature and its

relevance to contemporary challenges.
Additionally,  the analysis identifies
significant research contributions from

developed countries, with notable gaps in
studies focusing on developing economies
and small and medium-sized enterprises
(SMEs). These gaps present
opportunities for future research to explore
diverse contexts and sector-specific strategies.
By addressing these areas and fostering
collaboration  across  disciplines  and
geographies, the field of  digital
transformation can continue to provide
critical insights that drive innovation and
sustainable business practices in the digital

valuable

age.
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